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UN Sustainable Development Goals Digital Economy Summit
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November 28-30, 2026 | Hong Kong SAR | Hosted by WGSC & SICA

01 SUMMIT AT A GLANCE e

Full Title 2026 UN Sustainable Development Goals Digital Economy Summit

B 7% (Inaugural Global Digital Economy Development Summit) 2026 Hi & [
AIRRAE R R B ARSI (B | AR RS RIS )

Date Main Summit: November 28-30 , 2026 (3 Days) (To Be Confirmed) &+

H# edr. 2026 4 11 H 28-30 H (3 Days) (#ti)

Venue Main Summit: Hong Kong SAR / Bangkok / Kuala Lumpur (To Be

HhBE Confirmed) g : HEFER / R 25/ HARG D EEE (2%

Press Conference August 9, 2026 (To Be Confirmed) — New York, United Nations

i Headquarters 2026 4= 8 H 9 H () , Hulh: AHAYE A BI4EH

Organiser AERVE BRI 5 R B AHAR (WGSC)

EX/i v F—HELEE R (SICA)

Co-organizer Fik H @At (HKDP) . RWA B 5t e 4%

e AR

Expected Attendance
FERHRAR

Core Theme

Approx. 2,000 delegates — heads of government, industry leaders,
academics, media. £ 2,000 fiif{F% — FBITE . SEBE . 173EH
Rl BUKERSE N RS

Advancing the future of the digital economy and driving sustainable



BOER

Key Deliverables

e B R R

globa Idevelopment. £ & AU 48775, HEBHAS TS 48 @i =0, HRAE
NJEHE S TR LR

Launch the World Digital Central Bank (WDCB);UN Digital Economy
Declaration; Global Trusted Digital Identity Mutual Recognition and
Governance Framework(UN-DIIF); Digital Banking and Financial
Inclusion Cooperation Memorandum of Understanding (CBDC-
FinTech MOU); World Digital Central Bank and World Digital Stock
Exchange Launch Ceremony Agreement; SICA Digital Economy
Cooperation Initiative; Establishment of the UN-DECC institution. H#/
BT ERAT (WDCB) ¢ (B a BB~ &liEgEs) » (2R
AEECT B R EAFAESE ) (UN-DIIF) 5 (B aRAT B B 4k
HAEf S 8E)  (CBDC-FinTech MOU) (it f i v s R 47) B
(AR Z L) MEEA g (SICA Br & & 1E1E
i) 5 B UN-DECC HERE .

D

02 WHY PARTNER WITH THE SUMMIT 7 iiseig 2 ki e

Global Authority
EFRERR

Unrivalled Network

TR&R AR

Landmark Outcomes

ER R

Long-term Value

RERE

Media Amplification

HES

Convened under the WGSC and SICA — holding ECOSOC special
consultative status — ensuring international legitimacy and
institutional credibility. /£ WGSC il SICAHEZE B, A Bid 7
AR e B S AL, R T B R A I BB A E

The delegation will include heads of government from more than 100
countries, senior officials such as the UN Secretary-General, and
leaders of major financial institutions and multinational corporations.
AH 100 8RE0) 2 BBUR B IS Xl AR . Bia BiE RS AR E
B B KSR B S B4 36 40 .

Launch the World Digital Central Bank (WDCB);UN Digital Economy
Declaration; Global Trusted Digital Identity Mutual Recognition and
Governance Framework(UN-DIIF); Digital Banking and Financial
Inclusion Cooperation Memorandum of Understanding (CBDC-
FinTech MOU); World Digital Central Bank and World Digital Stock
Exchange Launch Ceremony Agreement; SICA Digital Economy
Cooperation Initiative; Establishment of the UN-DECC institution. i
B A ERECE P R1T (WDCB) 3 (BRI RIBIEEES)

(EERATERCT S 0 B BUAEIMESL)  (UN-DIF) 5 (M sffr il
WHE LA E# ) (CBDC-FinTech MOU) 5 (it 8l JegR
7y B (AT R B ) EEinag:  (SICA B &m &1k
fE5%) 5 M7 UN-DECC Hf% .

Partners will join the permanent global digital economy resource
network, share a variety of economic information, enjoy priority in
subsequent international cooperation, and receive long-term
international brand endorsement.

AR AN 2B B RAER, =2 ARG, =HRHE
B A 5 S HE S R B ot S 5

With over 100 international and regional media partners, the
summit's outcomes will be released globally through official news
channels.

T 100 ¢ [B 5 B I S 5 VR RS A1, Mg R IE 36 B 5 T R 1 4
BRI -



03 PARTNERSHIP TIERS OVERVIEW ¢t g 4145

Title Sponsor Joh 44 B 1 (Exclusive) Negotiable (TH#%)
2 Host Partner BENR S VE B AR 2-3 UsD 10,000,000
3 Co-Organiser EEREVER Multiple USD 5,000,000
4 Various support organizations SRR Multiple uUsD 1,000,000
5 Sponsoring participating organizations % £ Bi ki Multiple USD 100,000
6 Partner GVER Multiple USD 80,000
7 VIP Individual Delegate VIP il N 28 Limited USD 50,000

04 PARTNERSHIP TIER DETAILS ¢ jmahi 24

&

TIER 1 TITLE SPONSOR #jif % B

Investment » Negotiable

#H — ik

Identity & Branding » Exclusive global title naming rights; all official materials, media
i A coverage, and stage backdrops to carry '[Partner Name] — Title

Sponsor' designation.
- PRI FHGLERE: A TR R RIS Rk — 2 [[21F
VR T
» Prominent logo placement at the highest visual hierarchy across all on-
site signage, printed collateral, digital platforms, and broadcast feeds.
— Logo A TIGERE. HIHE. BT RIEHR 2 [E 7 % 5 e
BEN
» Named acknowledgement by the Conference Chair at the Opening
Ceremony.
e E A S WG Y=y Y

Speaking Rights » One (1) keynote address on the Main Stage: 15 minutes, broadcast live
R to all delegates and international media.
—  FUEETIFET GG, R 15 08, B PR CH R BT 5 B
7o

» One (1) keynote address at the UN Headquarters Press Conference: 5
minutes, delivered before global press corps.
— AT e G Ik RS 5, IR E .
» Priority access to moderate one (1) high-level panel discussion of the
partner's choosing.
— BT AR R A

Diplomatic » Formal bilateral meeting with senior UN officials designated by the
Engagement Secretariat (subject to protocol and scheduling).
BRI 3Lt — BB AR AT E B AT ERA B G (TR R AR

JED .



» Seating at the Heads-of-Government Closed Luncheon — principal
table.

- TLHEREITF AR

» VIP delegation passes: 20 persons, covering all summit sessions, the
press conference, and the Gala Dinner.
— VIP fUKEET7% 20 6, HEHHIEEIRA] 72 e RygsEn 2.

» Dedicated bilateral meeting room (private) on-site for the full three days.
- UEE =K BN S ek

Media & > First-mention in all official press releases distributed to 100+
Communications international wire services.
BAaEE — N 100 SRS T E R 5 B IR
» Exclusive one-on-one interview arranged with a top-tier international
media outlet.

- KRR TR 5 — B — H

» Partner's spokesperson included in the official summit speaker media
kit.
- BIET RSN B I gk R & .

Official Recognition » Automatic seat on the UN-DECC Standing Council (inaugural term).
BT RE —  HB)JE7F UN-DECC #i B H Gl (B lEEH) .
» Priority right of first refusal for the title sponsorship of the subsequent
edition.

— GG T EIE AR B (LR RE

» Official summit emblem usage rights for authorised partner
communications (per usage guidelines).
Award ceremony and group photo presented by high-level UN leaders
— B TE R A i B (T I gl R .
—  HUBE ARG e S AE A Y

TIER 2 Strategic Partners i &1

Investment USD 10,000,000

EH

Identity & Branding » Official Strategic Partner designation on all summit materials; logo

i A presented at secondary tier on stage backdrops, printed collateral, and

digital assets.
- EIAIE TR LA B T G AR T Rk Logo AESFE R AT
NI RIS BT 55 1 1 LA KR ST IR o
» Named acknowledgement in the Opening Ceremony programme.

—  bi#ECET B P2
Speaking Rights » One (1) thematic keynote on the Main Stage: 8 minutes.
AR — DU IIEE LR, IR 8 A
» One (1) thematic address at the UN Headquarters Press Conference: 3
minutes.

— GG E E E E EE K R 3 AN
» One (1) designated seat on a Main Stage high-level panel.
- TR R 5 E N

Diplomatic » Group courtesy call with senior United Nations official ; individual
Engagement photograph with delegation.
BRI AT - HBE L ER E BRI TR B IR (CR G R

» VIP seating at the Heads-of-Government Luncheon.



- TCHRFENVIP JE L.

» VIP delegation passes: 15 persons.
—  VIP L& {57 15 .

» Dedicated project showcase session — 30 minutes — on the Main
Stage programme.

- FHEEEHIREL, R 30 78

Media o & » Prominent mention in official press releases.
Communications - R EREEIER.
HAERE

» Coverage secured with at least three international and regional media
outlets for interviews and reports.
—  TERED 3 FE R [ AR AT IR TR -

Official Recognition » Inclusion in the Core Partners Directory distributed to all delegations.
BT RRE — WA B ITHICEBN (BOoERE )

» Priority access to subsequent-edition collaboration resources.
—  [BLIETE Tl g (E A AR

TIER 3 Global Partners 4xk41f!

Investment USD 5,000,000
EH
Identity & Branding » Official Co-Organiser credit on all summit materials; logo on stage
vt R backdrops, summit gazette, and official website.
- HEHIEE R E T E N B Logo HITIRIEE Bt IFE
TR By 0

» Logo featured on the dedicated thematic session backdrop and on-site
session signage.

—  Logo i e 1 71 i 1 7 e R R B 1 s 15

Speaking Rights » Co-curation rights for one (1) thematic breakout session, including
R speaker invitation privileges.
- WG TG TE G, P
» One (1) speaking slot within the partner-curated session: 15-minute
keynote or 40-minute panel.
- EETET T a1 — EaH I 7. 15 7088 3 5756 40 7 8 7] 5%
7 -
» Verbal acknowledgement of co-organiser by session moderator.
— A TFFA O AT

Diplomatic » Attendance at the Group VIP Reception with senior delegates and
Engagement government representatives.
BRI 3T — AR CH ISR VIP B,

» VIP delegation passes: 10 persons.
- VIP L& {77 10 7.

» Invitation to the Official Gala Dinner (up to 5 seats).
- ZHE N (RE S ML) .

Media » Named in official press releases.
& Communications — FELHEIRE A LA,
BEERE

» Double-page spread advertisement in the Official Summit Gazette.
- (BEETET) BRES.
» Featured in the summit's social media content calendar (minimum 3



posts).
— WIANUEE IR (2203 KB M) -

Official Recognition » Access to the summit's project matchmaking platform.
BITRRE — PR BUR B LR

TIER 4 Various support organizations =7 ##fi#

Investment #H uUSsD 1,000,000
Identity & Branding » Official Premier Sponsor designation on all summit materials.
rits R —  HHTHIE YR LG B A B 0 -
» Logo on stage backdrops, summit gazette, and official website (third
tier).

—  Logo BRI IEEF IR WEE B TR E A (E=/FH .
» Exhibition display area (6 m? dedicated stand).
- R (6 FIOREEREN) .

Speaking Rights » One (1) speaking slot at a thematic breakout session: 15-minute
HigiEn keynote or 40-minute panel (subject to availability).
— A 15 28 G 40 2 EE R G G (P
JETTE) -
Diplomatic » VIP delegation passes: 5 persons.
Engagement — VIP fCEH7755 .
BUREAT M

» Invitation to the Official Gala Dinner (up to 3 seats).
- RYZNE TR (R 3 E) .

Media & > Inclusion in official press release distribution list.
Communications YN =ws i A
SRAB R » Branded material placement in the delegate welcome pack.
— RN A CER B
Official Recognition » Official summit commemorative gift set and authorised emblem usage
BITRRE rights.

— B UEEE RS BRI TR

Investment USD 100,000

EH

Identity & Branding » Official Supporting Sponsor designation; logo in the acknowledgement
rits R section of stage backdrops and summit gazette.

- B XHIFEN G Logo K T IES B st i A il R UE & e T
» Exhibition kiosk (3 m? standard stand).
— RN (3 FIIREEERLNLD .

Diplomatic » VIP delegation passes: 3 persons, covering all main summit sessions
Engagement and the Gala Dinner.
BB AL —  VIP {CE Bl {778 3 98, 10571 7= I 517 5T R s Kb 2

» Invitation to the Welcome Reception.



- R

Media & » Acknowledgement in official press release (footer section).
Communications T
AR

» Branded material placement in the delegate welcome pack.
— RN CE B A

» Listed on the official summit website partner page.
- EE U A (R H IR

Official Recognition » Inclusion in the summit resource-matching database.

BT RE - AAE AR R

TIER 6 Partners &1t

Investment UsSD 80,000

EH

Identity & Branding » Official Recognition Partner designation; name listed in the
vt R acknowledgement section of all summit materials.

- EUIBHEN GO E RIS E g R I
» Listed on official website and summit gazette acknowledgement page.
—  EE A R g g TG B R o

Diplomatic » One (1) delegate pass covering all main summit sessions and the Gala
Engagement Dinner.

BRI 3L — ORI B B LU IR RATIEN 5

Official Recognition » Official summit commemorative gift.

BHRE - B UEEERGE A

» Priority notification of subsequent-edition partnership opportunities.
- EETEIR T 0E 5 (E A

05 VIP INDIVIDUAL DELEGATE vir i 2

VIP INDIVIDUAL DELEGATE

VIP A N2 €&

(Limited Availability [ & %51T)

Investment USD 50,000 (Perperson % A)

&M

Access Rights Full access to all Main Summit sessions, the UN Headquarters Press
2g#ER Conference, and the Gala Dinner.

B2 TMEG [FE T R 25 AR ER (=8 1 iR, B
B R B [ 7 1 B e AR 5o

Customized  service oy will be eligible to receive customized services from the organizer. Additional



access qualification fees will apply for any subsequent customized projects.
SEHIAL IR\ O & FEFR 1 FIRT IR BT I IRFEI A% o G5 R IR, 25t

VIP Privileges Dedicated VIP lounge access; personalised summit gift package; priority
VIP seating at all plenary sessions.
8 G VIP 1hE F TR NG RIIE G SR 0 4
. Priority participation in future events: such as priority registration or discounts for
Other VIP rights subsequent UN side events, annual forums, and overseas study tours.
FHAh VIP #E23 (B 2 BRI T B Pl A & R e TG tE . 5 P S R
BT

Exclusive personal resource matching: Join a VIP private community to receive
reqular updates on cooperation opportunities with the United Nations and
international organizations.

FRG N Z IR A VIP AR, JEFRE R I 27 1 A [ < (1 5 F
e,

Guest Honors Display: Listed as a "VIP Individual Representative” in the official
conference materials, website, or on-site directory.

B RN TG E AR Wl B4 5 2% “VIP fgAC# " .
Post-conference briefing: Receive a customized summary report of the key topics
discussed at the conference.

ERERGRHR: JEFIA B b B ) L AR AT R 77 o

Eligibility Applications are open exclusively to Founders, Chairpersons, and CEOs of
HEE B qualified organisations. Subject to review and acceptance by the Organising
Committee. Strictly limited — allocation on a first-come, first-served basis.

[EIRFFE B IR BIIEN . B H R CEO IG5, JHACHIZS & H BN, HRH
PR#Y, BRI L o

06 CORE VALUES OF PARTICIPATING IN THE SUMMIT

2 BB 10 (LA

Core Values for Enterprises The summit is expected to bring together government agencies,

Participating in the Summit international organizations, listed companies, investment institutions,

R PR 8 R G and industry leaders from the global digital economy, financial
industry, artificial intelligence, Web3, green technology, and cross-
border trade sectors.

W THET 52 5ok B R BREC A0 . SR, AL &, Web3. 4%
R IR 5 S IR BUT B . PR AR, BT AR B
1 AT SERF M

Enterprises can achieve international brand communication and
global image upgrade through conferences:

Summit main visual display;

joint international media communication; brand exposure at high-
end forums;

guest backdrops and official materials display;

overseas media reports and citations;

and exposure of international political and business exchanges.

A3 T I
e EALSE
I P A R



Brand Strategy Upgrade
oo JER B A

High-Value Potential
Collaboration Links

R R EEE SRR IR

1 Vi L o R HH

5B SE T EHE R

AR 5|

18] % I8 7 A2 i 4 s B O

B T L R P A B R BR A BR AL T R T4

The summit revolves around the United Nations Sustainable

Development Goals (SDGs), global digital governance, and future
industries.

§

Corporate participation in the summit represents more than just
commercial sponsorship; it signifies:

Building an ESG and sustainable development image

Upgrading international brand positioning

Participating in the Digital Economy Strategic System

Demonstrating global industrial collaboration capabilities

Enhancing brand credibility by aligning with international issues
Facilitates engagement between enterprises, institutions, and
government stakeholders, while enhancing brand visibility and
credibility in international markets.

WA [ AR 5 I8 T R A JE E AR (SDGs) o A ERET VA B BLR AR
e

RS E, MMERMERY, HEAE:

ESG B n] Fpaf % e T R it

(B AL i b RE N T AR

EX GRS N

SRR S 1 R i AT AR B

B [5] FEt REL AL FR) s PR A5

A B A SRR B 2 BUBUR &5 SR TH RS 55 dh RELLE B P 3 AN T 35 ) 2
FHRE -

High-Value Potential Collaboration Links

The summit will focus on inviting:
Representatives of International Organizations
Government Agencies and Policy Departments
Sovereign Capital and Industry Funds

Listed Companies and Technology Platforms
Web3 and Digital Finance Institutions

Al and Digital Technology Companies

Global Industry Chain Partners

Companies will gain:

High-level closed-door exchange opportunities

Targeted business matchmaking

Investment and financing resource links

International market cooperation opportunities

Overseas industrial development opportunities

Promoting companies to upgrade from "brand exposure" to "resource
cooperation”.

e TEL{EL P A 1 A S R

e 3 T B -
B AR AR AR

WU R S USR]
THER A E A S
b AE ERCTE



Quantifiable Communication
and Commercial Conversion

Value

R RS AL R

A Window to
Corporate Strategy

SSRGS & O

Global

Web3 2 ¥+ 4 b i A
Al BEEC7 R A 3
IR E NS BAE

A S ] AT

e PA PSS i

SE [F1 T 5 4

Perh B A G

BT A

AN ST AR &

HEBDAZERE “ AR B THRE “EIEEE” .

The organizing committee will establish a digital communication
tracking system to generate customized communication data reports
for each company.

These include, but are not limited to:

Global media exposure

Overseas communication coverage data

Short video and social media communication data
Brand interaction data during the summit
Statistics on guest and business matchmaking
Official media reprints

Online live stream viewing data

Some cooperation levels will include:

Customized communication features

Company interviews

Brand documentary short films

Joint promotion with overseas media

Inclusion in the summit's annual brand case study

Helping companies achieve "traceable, measurable,and sustainable"
international communication value.

MZ e LB A R IBHERE R, TR A 38 BB B BRI
BAREARRA:

EERE LS

A 2 U

TR A S IR FR

e 7 31 ] ot R L B 4

WA E R S

BT A U

s E BB E TS

iR (BRI H

5 i (S 16 B

A3 B

st ARG B3k TPy

e AN BERG  HE f

e 7 4 iZ it R S A9 Ak

RO “rNER. TR AR B E R R

Against the backdrop of the accelerating restructuring of the global
digital economy and international governance system, this summit
serves not only as an international conference platform but also as a
crucial window for companies to showcase their globalization
strategies.

Through this summit platform, companies can:
Enhance international credibility



Strengthen global recognition capital

Enhance access to international markets

Establish cross-regional cooperation networks

Gain a head start in future digital economic development

The summit primarily serves not traditional advertising sponsors, but
rather companies and organizations with global footprints, capital
market aspirations, international brand upgrade needs, and digital
economy strategic directions.

FEFRYCAETE BB P B R N R 5T, AREE AMERZ
BREaRTE, R AR RN SRR I B A

Wi E TR, RS
RITBIER A ST

gL A ERE AR A

1 56 B T 5 N\ e

S S [ B A AR

T IR A Bl A 17 5 i S b

e R s S R AR R T B B, o B R R B
AT IZ RSR[5 SR 0 AT S 7 T £ 4 SE B

07 PARTNERSHIP GUIDELINES s

Deadline

Bk A8

Agreement

R T

Dedicated Liaison

BB

Compliance

g1

Contact

BT

(1) Summit registration deadline: October 31, 2026.
(2) Deadline to submit expressions of interest for the UN
Headquarters Press Conference in New York: June 30, 2026.

M) g2 maEZ. 2026 4510 A 31 H.
Q@ EEeEHHEEHe2eRNEE: 202646 A 30 H.

All partnership benefits are formalised in a legally binding
Partnership Agreement co-sealed by WGSC. it 5 & /E HE 25 24 DL IE X
GlEWRRAHE, H WGSCHiG &R, HAREMII.

A dedicated Partnership Liaison Officer will be assigned to each
partner to manage fulfilment, logistics, and communications. & i &
VEIT R B ZRIR BB A%, AR PRIERERR T . AT FE 22k S v 17
HH.

All partner communications and promotional activities must comply
with applicable laws and regulations. The Organising Committee
reserves the right to withdraw non-compliant content. & 1 75 T 4 {2
S AE RIS E AR & T HOE AR . P RN S, Z ek
SRS HH B S B O RE A

For partnership enquiries, please contact the Official Partnership
Office of the 2026 UN Sustainable Development Goals Digital
Economy Summit organizing committee.

AT EAFRA R, IR 2026 MG B AT RR A 9k R A A BRI A0
gL gE AR

B P Bk &% Lo b B (ALY,



17700 Castleton St #408 City of Industry CA 91748
SE BRI AR e 5PN L€ T R A 17700 5% 408 = 91748

R B R B 4% FH O ik (Addr.) -

Room 3901, Excellence Century Tower 1, Futian District, Shenzhen,
China ( Zip: 518000)
PP BRI T A L o A P 1 954% 3901 (FRIEIE 5%: 518000)

€ E48 (URL) : www.un-dec.com

&ErE B (E-mail) : info@un-dec.com

I ErBEESE (TEL): +44 7534 144999 | +01 9099 667777
+86 13651492762 | +86 15323827469

2026 UN Sustainable Development Goals Digital Economy Summit
organizing committee.
2026 Hifie ] RRAE SRR B AREC T R e g R

2026 UN SDGs Digital Economy Summit | Official Partnership Prospectus

Organised by WGSC & SICA | All Rights Reserved

Note/ffizE

All lists and contents in this document are current as of June 9, 2026, and will be continuously updated
thereafter.

AP 4 LN H0E 2026 4E 6 H 9 H, BAUK SN

Disclaimer/ % & % 1]

All partnership benefits are subject to the final signed agreement. Venue and schedule are subject to
change at the discretion of the Organising Committee.

A HE 7S LA 4% 5 2 Tnrae At MURE 12 H RR AT REAR B T2 7 22 HR %


https://www.un-dec.com
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